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POSTER DESIGN COMPETITION 

CALLING ALL DESIGN STUDENTS AND GRADUATES! A RARE OPPORTUNITY TO DESIGN THE LEAD POSTER FOR LONDON BASED INDEPENDENT FEATURE FILM: 

Life Just Is, an independent feature film, completed shooting in November 2010 and is currently in post-production. To uphold the themes and philosophy of the film, which include life after university, career and collaboration with social media, the producers have opened up the design of the lead poster to university students and recent graduates keen to add real-life experience to their CV. 

Life Just Is has already engaged audiences and supporters through an outgoing and unprecedented presence on social media. Amongst other initiatives, one of the lead actresses Jayne Wisener created a video blog every day she was on set, which found many viewers interested in a behind-the-scenes experience. 

THE COMPETITION: 
Step One: Applicants must enter the competition by completing the attached entry form and returning it to postercompetition@lifejustisfilm.com. 
Step Two: Successful entrants will be notified via email, and provided with a link to a dropbox full of marketing materials eg: jpegs, info on the film etc. 

Step Three: Design a poster to represent the film in your own interpretation. 

Step Four: Submit your designs by midnight on 6th February 2011. 

Step Five: Selected designs will be featured on social media for Life Just Is: Blog, Website and Facebook. For a two-week period fans will be able to vote on Facebook for their favourite poster, in order to select a shortlist of three posters. Meanwhile, our panel of industry experts will also select a shortlist of three posters. 
Step Six: Life Just Is Judges will select the winning poster from the shortlisted entries. This poster will be used for marketing the film and potentially for the DVD cover. The student will be credited for their design.
Step Seven: All poster entries will be compiled into an ebook (with all names credited). This will be promoted amongst the film’s followers.  
This is a unique competition that aims to generate positive attention and promotion for both the film and the people who enter. This is a great opportunity for design students to work ‘in the real world’ prior to graduation and to have their work showcased in a professional forum.
THE FILM PRODUCTION: 

The Cast includes: Paul Nicholls, Jayne Wisener, Jack Gordon, Fiona Ryan, Nathaniel Martello-White and Will De Meo. 

Writer/Director: Alex Barrett 
Executive Producer: Christine Hartland
Producer: Tom Stuart 
Production Manager: Emily Lomasney
Casting Director: Jane Frisby
1st AD: Alice Caronna 
Cinematographer: Yosuke Kato
Editor: Murat Kebir
Sound: Jason Creasey
Production Designer: Niina Topp
Costume Designer: Charmaine Parram 
Makeup Artist: Lisa Smith-Milne 
Social Media Marketing: Justine Priestley
DIRECTOR: Alex Barrett 

www.alexbarrett.net
Alex Barrett is an independent filmmaker whose films collectively have been selected for over 45 international festivals, including such prestigious events as the Edinburgh International Film Festival, Hamburg International Short Film Festival, and the Tribeca Film Festival. In addition, his work has enjoyed a number of non-festival screenings, including showings at the BFI Southbank and Brixham Theatre. To date his films have garnered eight awards, including 'Best Lo-Budget Film' at the London Short Film Festival and 'Stoli Emerging Filmmaker Award' at the Babelgum Online Film Festival. His work has been described by the writer and broadcaster Sarfraz Manzoor as 'witty and profound'.
LINKS:

www.lifejustisfilm.com
www.twitter.com/lifejustisfilm
www.youtube.com/lifejustisfilm
www.facebook.com/lifejustisfilm
www.lifejustisfilm.blogspot.com
FEEDBACK:
'I think it's just terrific: funny, moving and thought-provoking...the opening scene, in which we are immediately given a great deal of information about the central characters by observing their reactions to the film they have just watched, is a model of good screenwriting...quite frankly I think the piece is perfect' - Brad Stevens, Sight & Sound contributor & author of 'Abel Ferrara: The Moral Vision'

'Well-written, believable, funny and thought-provoking...There's something fundamentally kind and compassionate about the script and the non-judgemental light on the characters that I found very appealing' - Michael Walker, screenwriter of 'Relative Values' 

'Existentialist philosophy isn't just for gloomy Swedish filmmakers anymore. 'Life Just Is' will bring Kierkegaard to the big screen with a contemporary twenty-something angst. Take a leap of faith with this unique project!' - William Irwin, Series Editor, The Blackwell Philosophy and Popular Culture Series 

''Life Just Is' has characters and themes that film festivals are designed for, to look at the state of the world with humour and insight' – Neil Fox, Co-Director Filmstock International Film Festival 

'Alex Barrett is a bright new talent, he is able to get the best out of actors and script' - Jonathan Morris, editor of 'The Wind That Shakes the Barley' and 'Looking for Eric'

[image: image1.jpg]LIFE JUST IS




ENTRY FORM 

for Poster Design Competition

Name

School

Course

Year Graduating 

Design Experience 
Email Address

Phone Number
Terms and Conditions

1) This competition is open to all people aged 18 years or over. Entrants must be 18 years old or over on the date of their submission to be eligible for the competition. 

2) Entry of the competition is free and no purchase is required. 

3) Entrants may submit multiple entries, but may only submit each individual entry once. Entries cannot be returned, so please remember to keep a copy. Once an entry is received by Life Just Is Ltd, it cannot be withdrawn from the competition, so please make sure you are ready to submit before emailing. 

4) To enter the competition, please send your entry to postercompetition@lifejustisfilm.com. Entries sent to any other address will not be accepted. 

5) The email address and phone number provided with your application form will be used for all communication, so please make sure they are correct. 

6) Entries must be received by the competition deadline of midnight on February 6th 2011. The shortlisting period will then run from February 7th – February 21st, and the shortlist will be announced on February 22nd 2011. The overall winner will be announced on February 28th 2011. Life Just Is Ltd reserves the right to extend the competition deadline at its discretion. Upon such an eventuality, all entrants will be notified via email, and the date for announcing the shortlist and winner will be postponed accordingly.

7) The winner will be contacted in the days leading up to the official announcement, using the contact details provided by the entrant on their submission form. Life Just Is Ltd reserves the right to select an alternative winner if the initially successful entrant does not respond to our attempts at contact. Life Just Is Ltd also reserves the right to select an alternative winner if the initially successful entrant is unable to fulfil the requirements of point 10 of these terms and conditions. 

8) Life Just Is Ltd accepts no responsibility for any entries that are incomplete, illegible, corrupted or fail to reach us by the relevant closing date for any reason. Proof of sending is not proof of receipt. Entries submitted via agents or third parties will not be accepted. 

9) Entries should be sent as JPEGs and consist of an approximate 3:4 ratio. Posters can be submitted as either landscape or portrait designs, with a file size of no larger than 10MB. 

10) The winning entrant will be asked to provide high quality versions of their design in both portrait and landscape compositions. The winning entrant may also be required to revise their design for final release in accordance with the wishes of Life Just Is Ltd.

11) The final winner will be determined by the Life Just Is Judges (Alex Barrett, Tom Stuart and Christine Hartland). Their decision will be final and no correspondence will be entered into. 

12) The winning entry will be used to promote the film on its website and social media profiles, and potentially on the DVD cover, as discerned by the film's producers. The period and terms of usage are solely at the discretion of Life Just Is Ltd. 

13) Entrants may be requested to take part in promotional activity and Life Just Is Ltd reserves the right to use their names alongside images of their designs in any publicity material produced.

14) By entering the competition the entrant confirms that their entry is their wholly-owned creation and that any use of third party materials, including fonts, has been fully cleared as necessary. Life Just Is Ltd will not be made partially or fully liable for any non-original work submitted, and the entrant holds them harmless from any claims in relation to their entry. Any entries containing racist, pornographic, abusive, offensive or inappropriate material will not be accepted. Furthermore, Life Just Is Ltd reserves the right to disqualify any entrant if it has reasonable grounds to believe the entrant has breached any of the terms and conditions. 

15) By entering the competition the entrant grants and assigns Life Just Is Ltd the entire right, title, and interest in and to the copyright and all intellectual property, 'moral' or other rights in their entry, and permits them to use, display, publish, transmit, copy, make derivative works from, edit, alter, store, re-format, sell and sub-licence their entry for any purpose in any media, now known or invented in the future. A formal assignment release agreement will be issued to the winning entrant. 

16) Life Just Is Ltd cannot accept any responsibility for any damage, loss, injury or disappointment suffered by any entrant entering the competition or as a result of accepting any prize. Life Just Is Ltd is not responsible for any problems or technical malfunction of any telephone network or lines, computer on-line systems, servers, or providers, computer equipment or software, including any injury or damage to entrant’s or any other person’s computer or mobile telephone related to or resulting from participation or downloading any materials related to the competition. 

17) By entering this competition the entrant consents to the use of their personal data by Life Just Is Ltd for the purposes of the administration of this competition. Life Just Is Ltd will not share personal data with any third parties. 

18) The competition may be declared void at the sole discretion of Life Just Is Ltd. Furthermore, Life Just Is Ltd reserves the right to cancel this competition at any stage, or change any of the rules or procedures if deemed necessary in its opinion, or if circumstances arise outside its control. Life Just Is Ltd also reserves the right not to select a winner, and/or to remove or amend selection criteria and/or the structure and operation of the competition if entries are not of the requisite standard.

19) In the event of any dispute regarding the terms and conditions, results or any other matters relating to this competition, the decision of Life Just Is Ltd shall be final and no correspondence or discussion shall be entered into. 

20) By entering the competition the entrant agrees to be bound by these terms and conditions. 

21) This competition is administered by Life Just Is Ltd.

22) These rules are governed by the laws of England and Wales, and the applicable courts are the courts of England and Wales.
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